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The present study is an attempt to investigate «phraseological units»
(PUs), focusing on the <hospitality» concept as used in the English, Russian,
and Kazakh languages. The «hospitality» concept is considered from the
viewpoint of cognitive linguistics and linguoculturology. The phraseologi-
cal data of each considered language present material related to «hospital-
ity» projecting generally positive attitude toward «hospitality» expressed
in the respective phraseological units. Phraseological units of all three
languages present commonly held negative attitude toward a «guest who
stays long».
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3epTTey )KYMbICbIHAQ aF bIALLIbIH, OPbIC X8He Ka3ak, TIAAEPIHAE «KOHAK-
>KaMAbIK» KOHLEMNTIH CUNaTTanTbiH (DPa3eoAOrUSIAbIK BipAIKTEPAI TaAsayFa
apeKkeT >KacaAFaH. «KoHaK KaMAbIKy KOHLENTi KOrHUTUBTIK AMHIBUCTMKA
JKOHE AMHIBOKYABTYPOAOTMS TYpPFbICbiHAH 3epTTeAreH. KapacTbipbiAFaH
TIAAEPAET  MbICAaAAAP  «KOHAK KAMAbIKKA» KapacTbl (PPA3EOAOrMUSIAbIK,
GIPAIKTEPAIH BGapAbIFbIH >K8HE OAAPAbIH  «KOHAK>KaMAbIK» KOHLEMNTiH
JKaFbIMAbI  >KaFblHAaH cuMMaTTalTbiHbl KepceTiAreH. CoHbIMEH KaTtap
KapacTbipbIAFaH TIAAEPAIH OapAbIFbIHAAFbI (DPA3EOAOTUSIABIK, BipAiKTEp
«y3ak Me3TiA KOHakK» BOAYAbIH XKaFbIMCbI3 KbIAbIK, EKeHIH BIAAIPeA.

Ty#iin ce3aep: (hpaseorornsIAbIK, OIpAIK, KOHLENT, KOHAKKANADIK.

B AAHHOM NCCAEAOBaHMU NMPEATNPUHNMAETCA MNOMblITKa MCCAEAOBaHNA
dapa3e0Aoer4eCKmx €AVNHNL, Penpe3eHTMPYIOLWLNX KOHLUENT «roCTenpmmnm-
CTBO» B AQHIAMMCKOM, PYCCKOM M Ka3aXCKOM 43blkKaX. KoHuenT «rocrte-
NMPUNUMCTBO» MCCAEAYETCA C no3vuuii  KOrHUTUBHOM AMHIBUCTUKU U
AVMHIBOKYAbTYPOAOIMN. rA,aHHble MaTephaAa pacCMaTpuBaeMbIX A3blIKOB
XapaKTepn3yrTCa HaAndnem d:)pa3eo/\ormqec1<mx €AMHNL, OTHOCALLMXCA
K «rOCTenpnmmMcCTBy», NpoeunpyroTcd B OCHOBHOM KaK TMOAOXKXUTEAbHOE
OTHOLWIEeHNe K «roCTenpnmnMcCTBY». chaSeO/\OI"MHeCKMe €AVNHNLUbI paCCMaT-
PUBaEMbIX 4A3blKOB TMPEACTABAAIOT o6u_Lee HeratTmBHoe oOTHOouWweHune K
«rOCTHO, OCTAHOBMBLUEMYCA HAAOATO».

KAtoueBble caoBa: Cbpa3eO/\Ol"l/l"leCKaﬂ €AVHMLUQ, KOHUENT, rocre-
NMPUUMCTBO.
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From the viewpoint of interrelationship of language and culture,
phraseology is a boundless source for research at conceptual and
linguistic level. This paper explores the concept of «hospitality» by
analyzing of related «phraseological units» of English, Russian, and
Kazakh languages to detect possible universalities and specific fea-
tures.

The data and materials for the current study have been selected
from lexicographical, phraseological sources and Internet as well in
English, Kazakh, and Russian languages. All the phraseological units
have been sorted out on the basis of their referring to the «hospital-
ity» concept. Additionally, the interview method was applied with the
respondents whose language was considered to be their first one.

When analyzing the data, the following main methods were
used: the comparative method, and the method of conceptual
analysis. The comparative method was based on approaches to
searching of national specificity developed by Dobrovolskii [1].
The comparative approach assumes that the national specificity of
a language can be identified by comparing it to another language.
In the comparative approach, all the facts of L1 regarding L2 are
considered to be specific, when they are not trivial from the point of
view of traditional national culture of L2.

As for the conceptual method, the studies by Wierzbiska [2] and
Ter-Minasova [3] served as the methodological basis for the study.
In addition, linguo-cultural approach has been applied as one of the
methods of linguoculturology is the analysis of language phenomena
aimed at revealing of ethno-cultural specifics, different aspects of
which were discussed by Wierzbiska [4; 2], Teliya [5], Maslova [6],
Dobrovol’skij & Piirainen [7], and Chen [8].

Metalinguistic identification of the term «concept» is still
under discussion, as well as relation of the term «concept» to the
term «notiony», cognitive structures and principles of comparative
research. In the context of the current research, the term «concept»
implies «mental forming», the internal content of which is filled by
language speakers depending on the system of etalons, stereotypes
and priorities existing in the national consciousness during a specific
historical period.

It should be noted that there is no single definition of a
«phraseological unit» (PU). Linguists offer different terms, for
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example: «fixed expressions», «set expressionsy,
«formulaic language», «idiomy, etc. The terminology
has been actively discussed and analyzed by many
linguists, for example: Makkai [9; 10], Moon [11],
Amosova [12], Kunin [13], Shanskii [14], and many
others. For the purposes of the current study, the term
«phraseology» is understood in its broad meaning.
Therefore, the diverse fixed expressions including
two-word formations, as well as predicative
structures, are considered as the phraseological
material for investigations.

Discussion

In this work, the concept of «hospitality» has
been identified as universal for all the languages
under consideration: in general, «hospitality» is
considered to be positive. «Hospitality» can be de-
scribed in English dictionaries as: «disposed to treat
guests and strangers with cordiality and generosity».
A whole set of PUs related to «hospitality» have
been revealed in all languages.

Ter-Minasova [3], a Russian phraseologist,
claims that «hospitality» in English idioms is not
presented, either positively or negatively. Howev-
er, analysis of English phraseology data reveals a
positive attitude that English idioms express toward
hospitality, e.g.: «to kill the fatted calf», «to roll out
the red carpety», «wine and diney, «to make someone
feel at homey, «bread-and-butter lettery.

Analysis of Russian phraseological units dem-
onstrates huge amount of PUs referring to «hospital-
ity»; there are some PUs with a very clear positive
disposition, e.g.. «Ymo ecmo 6 neuu, mo na cmon
meuuy, « ¥V nac na Pycu npesicde eocmio noonecuy,
«'ocmio wetl ne drcaneil, a nozyuje aetiy.

Data in Kazakh language phraseology also
indicates a clear positive attitude to hospitality:
«Konax xence, xym xenep», «Kounaxmor cozben
motueviza aimacviny, « Kymmol Konaxxa — mammi
mamaxy, «Amoin bapoa sicep manwl, acvlh bapoa
el mamvly.

The general cognitive field of the «hospitality»
concept can be structured as a frame, formed on the
basis of notions associated with hospitality. Differ-
entiation of the notions is based on the analysis of
the material collected in all three languages.

Different and similar cultural values can be ob-
served when looking at more specific components
of the «hospitality» concept. This study aims at pro-
viding a more detailed analysis of the «invited/ un-
invited» and «welcome / unwelcome guest» notions
to find out specific and common features between
languages.

INVITED

NOMN-INVITED

WELCOMING AND
RECEIVING GUESTS

BEON A VISIT

MEALS,FOODS,
DRINKS, GIFTS

GENEROUS

GREEDY

Figure 1 — Cognitive structure of the «hospitality» concept

Data in the Russian language

The Russian language provides explicit refer-
ences to a welcome guest: «/[oopwiii cocmb écee-
da eénopy», «Kmo peoxo npuxooum, mozo xopouto
npunumaiomy, «Xopowuii cocms 00My padocmby,
«l'ocmb Oopoeoil, nekynjiennvili, 0apogoily, «Xe-
JIGHHBLIL 20CMb 308) He JHcoemy, «36amviil — 20cmo, a
He36aHbIl — Necy, «38aHblil 20CMb YOLIMOUEH).

The qualities of a unwelcome guest are ex-
pressed in the proverb: «Hessanviii cocmv xyoice
mamapunay, which literally means that the guest
who has not been invited is worse than a Tatar; the
expression is etymologically connected with Tatar
invasion of Russia.

The following PUs also contribute to the nega-
tive meaning toward non-invited guest: «Kmo xo-
Oum He38aHblll, peOKo YXooum HesHanvlily, «Hessa-
Hbvle 2ocmiu ¢ nupy 0onouy, «Ha neszsanozo cocms ne
NPUNACEHA U TONCKAY.

The following PUs reflect a negative attitude
toward a long-staying guest: «Mun 2ocmo, ymo He-
doneo cuoumy, «beccmuidcuti 2ocme nocudemas ao-
oumy, «H scenanuviti 20cmv om 0012020 npebvlea-
HUSL 0eNaemcst TUUHUM Y.

Data in the English Language

«As welcome as flowers in Mayy, «surprise par-
ty» are examples of PUs in the English language that
reflects a positive attitude toward a non-invited, but
welcome guest.

There is a PU which features negative qualities
of a guest: «Guests, like fish, begin to smell after
three days». In particular, this PU reflects negative
attitude toward a long-staying guest. In this PU,
«guest» is compared with «fish», a product which
cannot be kept long. The association might be de-
coded in the following way: guest — fish should not
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be kept long — fish is spoiled quickly — the guest who
stays long is like fish which should not be kept long
— guest should not stay long. (It is interesting to note
that a similar PU is found in German: «Ein Gast wie
ein Fisch, er bleibt nicht lange Frisch»). In both lan-
guages the same symbol of «fishy» as a guest is used.

The other PUs demonstrate different attitude
toward invited guests, e.g., this is an American PU
«First come, first servedy (the first guests are served,
not all of them).

Data in the Kazakh Language

In Kazakh culture, a notion of a «guest» is
linked to basic cultural notions: «Kownax keice,
Kkym kenepy; this literally means that having a guest
means having happiness. Non-hospitality is con-
sidered totally unaccepted behavior. The features
of a welcome guest are also exemplified: «Kymmut
KOHAK Keilce, KOl e2i3 mabaowly, « Kymmbl KOHaKKa
—mammi mamaxy.

In comparison with English and Russian lan-
guages, Kazakh phraseology demonstrates differen-
tiation of «a uninvited guest» types. They are the
following PUs:

«xyoativl Konaky (a guest from God) is a non-in-
vited guest, who is travelling and who has to spend a
night at a certain place;

«KblObIpMa KoHaky is a guest visiting friends/
relatives (this can be either invited or uninvited);
and

«xblLILIMA KOHaKy 1s a guest who is also unin-
vited and who comes just to have a full belly.

It is obvious that the formation of the two first
types of guests is connected to the nomadic life of
Kazakhs, when a traveler had to spend a night at un-
known place from time to time.

Although «hospitality» implies basic notions
and values in Kazakh culture, it is important to
note that some PUs display the same negative at-
titude toward a long-staying guest: «Korak 6ip KyH
KOHCca — Kym, eKi KyH Konca — oicymy. This literally
means that a two days guest will lead to «zhut». The
meaning of the word «zAut» is hunger or starvation,
which etymologically comes from the times when
Kazakhs suffered from the Soviet collectivization.

Another example of a Kazakh PU is more neu-
tral regarding treatment of a non-invited guest:
«lllakvipmazan KOHaKKa waiiOan apmvlk MAmMdx
arcok» («There is nothing, with the exception of tea,
for an uninvited guest»).

ISSN 1563-0223

Hospitality is a whole system of mentality, be-
haviors and culture which teaches one not to be
obsessive; this has some parallels in Russian and
Kazakh. The Kazakh PU «[llaxvipmazan oncepee
bapma, waxwsipca Kaimay advises people not to go
to anywhere uninvited; but once you have been in-
vited, the advice is not to miss the event. The Rus-
sian PU «Ha ne3zeano He xo0u, Ha HeCmaaHno He jo-
arcucyy, «Buos simy ne sanucsy, ne 36amn 6 cocmu — He
xoouy reflects an attitude similar to the Kazakh one.

Analysis of the PUs denoting the «guest» notion
revealed some similarities and differences in the
phraseologies of English, Russian, and Kazakh thus
demonstrating that there is some specificity between
a universal concept and its different cultural and lin-
guistic realizations. The summary of the findings, in
particular, presence of a definite type, is presented in
the table below:

Table 1 — Differentiation of PUs referring to the «guest»
notion

English Kazakh | Russian

posn'lve'attltude toward n n n
hospitality

invited/ welcome guest + + +
uninvited but welcome n n n
guest

uninvited/ unwelcome _ n n
guest

long-staying guest + + +

To conclude, the study demonstrates:

The universality of the «hospitality» concept,
which is represented in the phraseologies of the con-
sidered languages with generally positive attitudes
toward hospitality displayed in the respective phra-
seological corpuses.

Phraseological funds of all three languages
present commonly held negative attitude toward a
«guest who stays longy.

Phraseological funds of all three languages dem-
onstrate different (positive, neutral, and negative)
attitudes toward «uninvited guest». The Kazakh
language seems to display more differentiated fill-
ing of the «uninvited guest» notion expressed by the
respective PUs.
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