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PHRASEOLOGY AS A BASE GENDER STEREOTYPES
(on the material of the english language)

The article is devoted to the problem of gender stereotypes on the material of English phraseology.
The author has analyzed phraseological fund as the main source for forming personal worldview, which
revealed via language. Phraseology has been declared both as the basis for forming mental, behavior and
cultural intentions of person and as the instrument for making stereotypes (particularly, concerning rela-
tionships between man and woman). The article presents a study on the formation of some of the gender
stereotypes reflected in one of the most components that make up the culture of the people — proverbs
and idioms. These phraseological units give the initial idea of the concepts such as: appearance, social
status, intelligence, age, etc. The conclusions based on these concepts form the idea of how society
should treat gender images of femininity and masculinity.Phraseology is a branch of lexicology that stud-
ies sequence of words that are semantically and often syntactically restricted and they function as sin-
gle units similar to individual words. Phraseology received increasing attention in the English-speaking
world. Linguistic competence also includes a familiarity with restricted collocations and proverbs as well
as the ability to produce or understand metaphorical interpretations.Phraseological units absorb values
of the ages in which it lives. The problem of understanding the meaning of a phraseological unit is linked
with a possibility of increasing our knowledge about the world diachronically.

Key words: gender stereotype, phraseology, proverb, language image of the world, opposition man/
woman, androcentrism.
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(dpa3ororus — reHAEpAIK CTepeoTHNTEPAiH, KaliHap Ke3i
(aFbIALUBIH TIAIHAET MaTepuaAAaPAbIH Heri3iHAe)

Makana reHAepAik cTepeoTUNTEPAIH Herisri kesi peTiHae dpa3eororns KyObIAbICbIH 3epTTeyre
apHaAfaH. ABTOP (Ppa3eoAOrusAbIK, KOPAbl MHAMBUATIH, BAEM CYPETiH KaAbINTaCTblpy TYpPFblCbIHAH
TaAAQMAbl, OA ©3iH TIiA apKblAbl aHblkTarkAbl. Ppa3eoAorns apamHblH, AYHUMETAHBIMABIK, MiHe3-
KYABIKTBIK, YXOHE >KaArMbl MOAEHM YCTaHbIMAAPbIH KAAbINTACTbIPY YLUIH Heri3 peTiHAe, COHAal-akK, OChbl
KaFnAaAapAbl (@Tan anTkaHAQ, >KbIHbIC apaAbIK, KaTbIHACTApFa KATbICTbI) CTEPEOTUNTEY KYPaAbl PETIHAE
GekiTireal. Makarapa XaAblk MOAEHMETIH KypalTbiH MaHbI3AbI KOMMOHETTEPAIH 6ipi — TypakTbl
TipKecTepAe KOpCeTIAreH Kenbip TeHAEpPAIK CTEPeoTUNTEPAI KAAbINTACTbIPyFa apHaAFaH 3epTTey
yCbiHbIAFaH. (Dpa3eorornsmaep cbipTkbl GerHe, MapTebe, MHTEAAEKT AEHreni, >Kac, KOFamAarbl POA
XoHe T.6. yFbIMAAp Typaabl 6acTankbl TYCiHiK 6epeai. OCbl YFbIMAAPAbIH, HETI3IHAE KOFAMHbIH «aMeA»
XKBHe «ep» reHAEPAIK TY>KbIpbIMAAMaCcbhIHa KaAai KapalTbIHAbIFbI KypblAaAbl. ABTOP ©3iHiH reHAepAiK
CTEPEeOTUNTIH, aHbIKTamachbl, OHbIH HEri3ri cunartTamasapbl >K8HE OCbIHbIH Heri3iHAe arblALbIH
TiAniHAeri (ppaseonorvs mMatepmasblHAQ epKeK — 8MeA KaTblHaCTapblHbiH, WAGAOHAAPbLIH 3epTTenAI.
ABTOp afblALLbIH (PPA3EOAOrM3MAEPIHAET B1eA oHe epkek OerHeciHe Taapay >KacarAbl. ABTOP
hbpa3eonormnanblk, KOp TIA apKblAbl alIbIAATbIH >Keke Ke3KapacTbl KAAbINTACTbIPYAbIH Heri3ri kes3i
peTiHAe TaAAaiAbl. AMHIBUCTUKAABIK, KY3bIPETTIAIK, LUEKTEYAI CO3 TipKeCTepi MEH MakaA-MaTeAAEPMEH
TaHbICYAbl, COHAaM-aK, MeTadopuKaAblK, MHTEprpeTaumsAapAbl >kacay Hemece TYCiHYy KabiAeTiH
KamTuAbl. DpaseorornsMaep emip CypeTiH AdYipAEpAiH MaFblHACbIH e3iHe CiHipeai. Dpa3eoAorusAbIK,
GipPAIKTIH MOHIH TyCiHy Maceaeci 6i3AiH 9AeM Typaabl OGIAIMAEPIMI3AI AMAXPOHMSAABIK, KEHENTY
MYMKIHAIriMeH 6aiAaHbICTbI.

Ty#iH ce3aep: reHAepAik cTepeoTur, hpaseoAoruns, Makaa, SAEMHIH TiAAIK OeriHeci, onno3uums
ep/arieA, aHAPOLEHTPU3M.
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®pa3eororns Kak UCTOYHUK FreHAEPHbIX CTEPEeOTUINOB
(Ha OCHOBe aHrAMIMCKUX MaTepUaAoB)

CraTbsi MOCBSILLLEHA UCCAEAOBAHMIO SIBAEHUS (DPA3EOAOTMM KAk OCHOBHOIO MCTOYHMKA FeHAEPHbIX
CTepeoTMNoB. ABTOP aHaAM3MpPYyeT (Ppa3eoAornyeckmnii hoHA C No3uLmm (hOPMMPOBaHMS KapTUHBI MMpPa
MHAMBMAQ, KOTOpast 06Hapy>kuBaeT cebs NocpeACTBOM s3bika. DpaseoAorus yTBEPIKAIETCS Kak OCHOBA
AAS DOPMUPOBAHMS MUPOBO33PEHUYECKMX, MOBEAEHUYECKMX M OOLLIEKYABTYPHbIX YCTaHOBOK YEAOBEKQ,
Tak M MHCTPYMEHT CTepeoTunM3aumm 3TMX YCTAHOBOK (B YaCTHOCTM, KaCalOLWMUXCH MEXMOAOBbBIX
OTHOLWLEHWIA. B cTaTbe MNpeACTaBAEHO WMCCAeAOBaHME, MOCBSILLEHHOE (POPMMPOBAHUIO HEKOTOPbIX
reHAEPHbIX CTEPEOTMIMOB, OTPAXXEHHbIX B OAHOM M3 BaXKHEMLIMX KOMIOHEHTOB, COCTaBASIOLLMX
KYABTYPY HapoAa — YCTOMUMBBIX BblpaxkeHMsX. (Dpa3eoAornsmMbl AAIOT NEPBUUYHOE MPEACTABAEHUE O
TaKMX MOHSATUSX, Kak: BHELIHWIA BUA, CTATyC, YPOBEHb MHTEAAEKTA, BO3PACT, POAb B OOLLECTBE U T. A.
Ha ocHoBe 3TUX NOHSATWI CTPOSITCS BbIBOABI O TOM, KaK O6LLECTBO AOAXKHO OTHOCUTBCS K FEHAEPHOMY
KOHLENTY ©KEHLMHbI» M «MY>XUMHbI». B CTaTbe aBTOpP OMUCHIBAET XXEHCKME M My>XCKue obpasbl B
hpaseorornmMsax, KOTopble NPEeACTAaBAEHbl Ha aHIAMIACKOM $3blKe, Tak)Ke AAeT 3HadeHue M 06AacTb
NMPUMEHEHMUST KXKAOTO (PPA3EAOrn3ma. AMHIBUCTUYECKAS KOMIMETEHTHOCTb TakXe BKAIOUAeT B cebs
3HAKOMCTBO C OTPAHNUYEHHbIMM CAOBOCOYETAHUSIMU M MOCAOBMULIAMM, A TaK>Ke CNOCOBHOCTb CO3AaBaATh
VAWM MOHMMATbL MeTacdhopuyeckme nHTeprnpeTaumn. OpaseoAorn3mbl BNUMTLIBAIOT B Ce06S 3HAUEHUS Tex
3M0X, B KOTOPbIX OHU XMBYT. [1po6GAema noHnMaHms 3HauyeHms (PPa3seoAOrMUeckort eAMHULbI CBSI3aHa

C BOBMO>XHOCTbIO AMaXpPOHMUYECKOro pacClumpeHmsa Halnx 3HAHWM O MHMpe.
KAroueBble caoBa: FEHAeprlVI crepeoTtumn, Cbpa3€0/\0rl/lﬂ, NMOCAOBMUaQ, 43blKOBad KapTWMHaA MMUpPaQ,

onno3numnsa My)KLIl/IHa/)KeHUJ,VIHa, AHAPOLEHTPU3M.

Introduction

The gender, gender stereotypes, gender behavior
excite researchers of various branches of sciences.
First of all, it reflects in psychological researches.
But recently the linguists also showed great interest
in this issue. The gender stereotypes are investigated
and come to light in literature, phraseology, lexicon,
speech behavior, etc. Phraseological units of any
language bear in themselves all the width of the
national thought, the experience of generations that
is preserved for centuries. This material as nothing
else brightly represents the gender stereotypes put
in an internal form of phraseological units. After all
the gender aspect in expression of the intellectual
qualities of female persons by phraseological
units (in this case equivalent to the word or the
phrase) is very widespread speech and cogitative
phenomenon. The correlation of the female mind,
wit, logic, stupidity remains a subject of leisure talks
and gossips throughout centuries. So, the gender
aspect of the intellectual activity reflects in layer of
the English phraseological units where the woman
as the subject of cogitative activity and as the carrier
of knowledge receives some assessment.

Nowadays when studying the person in the
linguistic picture of the world the huge importance
is gained by individual characteristics of the
language personality, the gender concerns to the

most important of them. Men and women are
identical people by their nature, but, at the same
time, they can differ on the certain features called
“gender features”. Rather new scientific direction
called “gender researches” deals with the issues
of gender and sex. The direct maintenance of the
gender stereotypes in the various linguo — cultural
communities can be considered through the language
structures as gender stereotypes take place at all
language levels and reflect certain assessments.

The concept of gender as a socially conditioned
phenomenon was formed and became one of
the key in the late twentieth century in the era of
postmodernism. The postulate that there is no
objectively cognizable concept of gender was
the ideological prerequisite for the emergence of
the concept of gender. Instead, its pluralism and
subjectivity are recognized, which contributed to
the strengthening of scientists ‘ attention to various
parameters of the human personality, in particular
to language as the main source and foundation of
the individual picture of the world.Gender issues
are becoming one of the most common topics for
research in various scientific fields. Philology is not
an exception. While studying a language (native or
foreign), people are faced with a variety of stable
expressions that affect the formation of social
representations that determine the attitude towards
women and men, or, in other words, belonging
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to a particular gender group.Gender studies of
phraseological units are considered important and
relevant, since the main problems they are aimed
at are cultural and social factors that form the
public attitude towards women and men, as well
as linguistic features that indicate belonging to a
certain gender. The main components of such studies
are the study of various aspects that form (taking
into account the history of the people, national and
cultural and etymological characteristics) the basic
gender concepts. The comparison of male and
female stereotypes of behavior displayed in English
phraseology is also important. It is these stereotypes
that are embedded in people’s minds as standards of
femininity and masculinity.

As the gender issue has been studied and
expanded in various fields of Humanities, new,
poorly understood aspects have emerged that
deserve more detailed study. Since gender is
closely related to language, manifests itself through
language, one of the most important subjects of
research in the framework of genderology are
gender concepts (their similarities and differences)
in different language systems, as well as the problem
of intercultural communication, which arises due to
the peculiarities of these gender concepts.

The purpose of this article is to study the
phraseological Foundation of the English language
in the gender aspect. For this purpose were put the
following tasks: 1) to analyze the phenomenon of
phraseology as the main source of gender stereotypes
in the linguistic picture of the human world; 2) define
the concept of “gender stereotype”, reveal its main
characteristics; 3) to make a selection and explore
the Proverbs of the English phraseological fund,
reflecting gender stereotypes, male-female relations.

The most intense gender connotations of the
language are manifested in phraseology, Proverbs
and slang. In addition, a rich reservoir for studies
of gender stereotypes reflected in language are
paremias that are at the intersection of phraseology
and folklore. Paremias are an important source
of interpretation, so according To V. N. Telia
(Telia, 1996: 288), the majority of Proverbs are “
prescriptions-stereotypes of national consciousness,
which give a fairly broad space for choice for the
purpose of self-identification» (Telia, 1996: 288).
Although not all Proverbs and phraseologisms
contain gender categories, however, among those
that appeal to the concepts of “male” and “female”,
it is possible to establish dominant trends and
assessments.

The phraseological Fund, according to
researchers (V. N. Telia, Yu. P. Solodub, D. O.
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Dobrovolsky), displays and fixes in the language
of national, cultural stereotypes of a people, as well
as through the reproduction of basic patterns of a
certain language picture of the world expresses in
General the mentality of linguistic and cultural
community. However, the cultural significance of
images displayed in phraseology (e.g.opposition
male/female), the most fully will unfold “only
under correlation the most this figurative content,
revealed in “literal” reading phraseologisms, with
categories, concepts, stereotypes and standards
national culture, and his interpretations in this
space material, social or spiritual culture” (Telia,
1996: 288).

Appeal to the phraseological Fund as the main
source of gender stereotypes relevant in a particular
society and in a particular period period of time, due
to the fact that “ phraseology along with vocabulary
are the most sensitive areas of the language, in which
are the fastest (even within a language of the same
generation) to detect the result of socio-economic
change, in society “ (Polivanov, 1991: 624). In other
words, phraseology reflects the dynamics of social
and cultural changes in society, its values landmarks
in diachrony. This is manifested in the fact that
“only those free combination words that nominate
actual realities for a certain period, events that can
create a bright image, motivating phraseological
education in the process of phraseology formation*
(Dobrydneva, 2000: 223). Thus, the analysis of
gender stereotypes on the material of phraseological
units belonging to different chronological segments
allows us to track the development of a certain
gender stereotypes both within one nation and
in comparison with similar stereotypes in other
cultures, to identify those features of this mentality,
which are basic and immutable, and those that have
transformed.

Under the gender stereotype, we will understand
the stereotype that determines and prescribes
behaviors, social roles, worldview, form of
emotional expression within the framework of
gender (male/female opposition). Gender stereotype
can have both an international, universal character,
and be within a particular nation, express features
the mentality of a culture in the aspect of gender. As
the most significant features of the gender stereotype
we will consider the following features:

— fixation in the language of the mental image
of a man/woman, supported by a certain emotional
coloring;

— imperative: gender stereotype prescribes man-
datory norms and frameworks for each gender, gen-
der behavior of the individual,
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— regulation of roles: the social functions of men
and women are clearly defined and distributed;

—rigidity of the prescribed image within the
framework of the gender stereotype;

— generalizing nature of gender stereotype.

Thus, gender stereotypes, on the one hand,
can serve as a foundation for forming a picture of
reality of an individual and be a resource tool for
the socialization of the individual, and on the other
hand, setting the norms of gender — role behavior
can act as a limiter to further human development.
Gender stereotype is a social phenomenon that arises
as one of the products of the functioning of society.
It captures the preceding the experience of this
society, as a rule, within a certain social institution
(marriage, family, work).

The formation of a gender stereotype takes
place at different levels and under the influence
of such factors as socio-economic conditions in
this community, psychobiological characteristics
of a person (social gender is based primarily on
biological), values, the level of cultural development
of society. The main means of expressing gender
stereotypes is language: naming this or that
phenomenon associated with gender, language at
the same time defines a number of characteristics
that “should” have a representative of the gender
a priori. Thus, the dominant set of stereotypes
in this society is stored in the consciousness
of the individual and comes into force in using
language, which brings to the surface, reveals
these stereotypes and, in turn, forms a certain
picture (way of seeing) the world. Researchers
(0. A. Kornilov (2003: 349), A.V. Kirilina (n.d.)
call this phenomenon a “linguistic picture of the
world”, defining it as “historically formed in the
ordinary consciousness of this language collective
and the set of ideas about the world reflected in
the language, a certain way of conceptualizing
reality”(Kirilina, n.d.).

The linguistic study of the concept of “women”
and “ men “ in this article was divided into such
generalizing elements as:

— appearance;

— behavioral traits;

— social status.

Experiment

The material for our study was chosen
phraseology of the English language, and the subject
of the analysis were male-femalerelationships
in aspects of family and positioning in personal
relationships.

In the English-language picture of the world,
as inmost European languages reflect the trend of
androcentrism, with the dominant and guiding
role of men in almost all spheres of life. Thus,
the stereotypical roles of the man represented
in the English phraseology are the head of the
family, the protector of the woman,support, earner,
warrior, father; his word is weighty in making
important decisions, woman must obey his will, he
is responsible for women and family. The woman
in turn is a weak, defenseless andirresponsible
creature, a little infantile, emotions prevail over
intelligence, which scares a man. Traditionally, as
in many European cultures, a woman is the guardian
of the family hearth, the mother. However, despite
the dominant role of men, women are perceived as
a potential danger to men, because it is considered
more cunning, insidious and emotional. There are
a number of idioms in the English language that
emphasize the power of a woman over a man,
thanks to the above qualities. As, for example, in
such paremias:

“Behind every great man there “s a great
woman”, where you can draw an analogy with the
Russian proverb “Man is a head and woman is a
neck, where the neck turns, the head looks”. This
proverb can be interpreted as the hidden positioning
of a woman over a man who is dependent on a
woman, his power over her is illusory, since the
woman is cunning and manipulates him.

“Hellhathn of wurylikea womans corned”—
“BanyHe crparmrHee Gypun, 4eM OTBEp:KEHHAs JKeH-
uHa”. In this case, the woman is again portrayed in
a threatening way, scares the man with his unbridled
emotions. In this state, she is uncontrollable and
the man has a fear of losing his power over her. For
women emotions prevail over reason, for men, on
the contrary, the intellect prevails over the sensual
sphere, so there is a fear of falling into captivity of
what he owns little, what he knows little.

“Thefemale of this species is more deadly than the
male”’is a line from R. Kipling’s poem “The Female
of the species”, which later became a persistent
expression denoting a deadly but dangerous force
that can be far more intimidating and powerful than
male. This woman draws Strength from the depth
of her emotions, but it scares the man, because
his strength is more physical and he knows how
to cope with it, unlike emotions, which are guided
by a woman. Therefore, “power” and “strength”
become relative concepts. But since statements of
this kind are formed in the androcentrated picture
of the world, then the presence of such qualities in
a woman imposes a somewhat negative assessment.
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And it is safer for a man to structure a woman
and direct her energy towards the family and the
maintenance of the family hearth, as evidenced by
such parodies as “A woman’s place in the house”,
“A woman’s work is never done” (“women’s work
never ends”), “A good husband makes a good
wife” (“if a woman is happy with her husband,
she will be a good friend to him”). Despite the
anthropocentricity of the linguistic picture of the
world in English phraseology, the predominance of
masculine over feminine is in a number of Proverbs
conditional and relative. The opposition of the
concept of “male/female” is leveled in Proverbs that
go beyond the opposition of men and women and
reveal commonregularities of harmonious male-
female relations. The position of man and woman
is equalized in Proverbs that state,that in a male-
female pair, both partners “deserve” each other, a
man can be judged by a woman and Vice versa. The
merits of a man are impossible without the support
of a woman worthy of him, and at the same time
every woman will be with the man who is worthy
of her (“won the heart”, “performed a feat for her”,
“achieved”), although this is not the only mode of
forming a pair. The following Proverbs can serve
as examples of removing the opposition of male/
female:

“Every Jack has his Jill”, which corresponds
to the Russian proverb “Hna xaxnpliit ToBap cBoit
MmoKymarens Huaimercs”, “Caesar’s wife must
be above suspicion” — “XKenuna Ile3apus Bwimie
mono3puieHnnid”;  “Faint heart never won fair
lady” — Cnaboe cepiifiiie HIIMKOTAA HIle 3aBOIOET
MP11EKPIIACHIION JaMBbl”.

The gender perception of “men” in English (like
in many others) is based on such concepts as bravery
and strength, power and well-being, fatherhood and
caring for a woman.

The perception of “femininity” is based on such
concepts as: beauty and attractiveness, family and
good friend, support and household, motherhood,
love and obedience. However, it is worth noting
that if the appeal to a woman using masculine
phrases (man-up! — pull yourself together! be a
man!), is regarded positively and is encouraging,
the treatment of men using phrases referring to
women is exceptionally offensive (you look like a
girl; play the woman — behave like a woman, as it is
not befitting a man: cry, coward, etc.).

In English expressiveness a lady is represente
d asa weaker gender, she fulfills existing in soc
iety cliché obligations of spouse, partnert,mother
and has reasonable gender qualities:one ‘s good lady
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— wife; Sister Ann — faithful friend; the softer sex —
weaker sex, women; the weaker sex — women. The
sphere of women’s activity mostly deals with inner
space, home and family.However, modern English
lingual culture observes changes in stereotypical
opinion that women’s interests deal only with inner
space and there appear outer professions, e.g. in
offices: a hello girl — girl-operator; a woman of
letters — woman-writer; a girl Friday — reliable
secretary girl. In English culture a wife, who tries to
get power in family is negatively marked: the gray
mare — a woman holding husband under her heel;
wear the breeches — to have power in the house. A
man, who gives power to his wife is also negatively
marked as he doesn’t fulfill his typical behavioral
norms: fo be under one’s heel — to be under wife’s
power; knight of the forked order — betrayed, altered
husband.

In English, the word woman in many cases is
replaced by the so—called synonyms as wife and maid.
However in describing a man, only the expression
“man”is used. By the way, an interesting fact is
that the first meaning of “man” is “man” (person),
and “woman” is translated only as “woman”. To
“attribute” women to the human species, there is a
phrase female person. Such a linguistic phenomenon
can cause some bewilderment, as it creates a feeling
that people always need to clarify that a woman is
also a person.

In feminine and masculine linguistics, the
concepts of beauty and ugliness are contrasted by
gender. Beauty is inherent in women and plays a
special role in their well-being. For men, attractive
appearance is not the main thing. Evidence of these
claims can be found in a large number of statements
«cover girl; as red as a cherry — description of ruddy
skin; fresh as a daisy; fair as a lily». All phrases
are used in relation to women. The phrase plain
Jane, used in describing an unremarkable girl, has
an equivalent in the male gender of plain Joe. The
meaning of phraseology a deaf husband and a blind
wife are always a happy couple, once again indicates
that the appearance of a man is not important, but
the silence of a woman is welcome.

While considering the stereotypes of behavior
instilled in males, we can notice the emerging trend
of describing exclusively positive qualities. In these
idioms and set expressions the man appears as
clever, brave, strong and reliable: square John — the
honest person; man of fortune — the lucky person;
knight without fear andreproach — he fearless, brave
person, clever dog — a smart boy. In English culture
man’s main activity deals with public outside sphere,
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which belongs to him: lord and master; men in grey
suits, a made man — a person who reached high
position himself. There is a universal stereotype
that money and power in society also belong to
men: a man of mark — man of high position; a man
of business — businessman; great lion — powerful
(about a man); a man about town — noble man; the
king of the castle — leader, chef.The man is given
the leading role. This can be seen in such sayings:
lord and master, a made man — a wealthy man who
has achieved a high rank; the king of the castle — the
leader.

The juxtaposition of positions relating to the
female gender becomes apparent in expressions
such as, for example, one’s good lady — someone’s
wife. In them we see that women are not described
in the same way as men. They are not represented
strong and proud. Various expressions in the English
language not only belittle the dignity of the feminine,
but also clearly humiliate. This indicates the
centuries-old spread of the norm of objectification
of women. Such a conclusion can be drawn from
the fact that in English linguistic culture there is a
vast number of phraseological units having a value
of “fallen woman”: a woman of pleasure; a woman
of the streets; the lady of Babylon; a girl about the
town — night butterfly; a woman of easy virtue; a bit
of meat.

In addition to objectification of women on the
basis of attractiveness, in English linguistics it
was formed the opinion that women are also prone
to betrayal and deception. Confirmation of this
assumption can be the following stable expression:
a fair face may hide a fowl heart — for beautiful
appearance may hide a low soul; women are
necessary evils; forbidden a thing and that women
will do — if something is forbidden, a woman is sure
to do it.

Results and discussion

Summing up the results of our research, we
can conclude the following: the study of the
phraseological fund as an integral part of the
linguistic picture of the world of the individual allows
us to find the foundation on which the worldview of
the person, his values and priorities, and at the same
time — stereotypes rooted in the consciousness of
the individual. The analysis of phraseological units
is a rich material for understanding the essence of
gender stereotypes, i.e. behavioral, social, psycho-
emotional norms and roles prescribed for each
gender within a certain society. At the same time, the
main means of expression and sphere of influence
of the gender stereotype is language, through which
the picture of the individual’s reality is formed.
By naming a phenomenon (in relation to gender),
language establishes a certain stereotype for it, thus
distorting and reducing the true image of the world.
But at the same time, the gender stereotype gives the
most generalized and concise idea of the relation of
the genders in a given community.

Conclusion

On the material of a number of English Proverbs,
it was demonstrated that basic phraseologies are
androcentric, also the tendency of male dominance
over female, the opposition of female cunning
and cunning to male strength and directness, the
predominance of women over men because of her
cunning, a threat from a woman because of her
susceptibility to emotions, and because of this, a
man’s fear of losing control of his life as a whole. At
the same time in some phraseological units there is
a tendency of leveling the opposition the duality of
man and woman.
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