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THE SIGNIFICANCE OF STUDY OF SPORTS MEDIA
DISCOURSE IN HIGHER EDUCATIONAL INSTITUTIONS

This article is devoted to the importance of studying such a rather broad concept as sports discourse.
Today, sport is one of those spheres of society, acquaintance with which is carried out mainly through
the media space. Sports activities are developing daily, and the media sphere is developing along with
it. Sports events play an important role in the development of the culture of the country and people, and
sport may be considered as a factor in communication between cultures. The purpose of this article is
to determine the frequency of the use of sports discourse by students in higher educational institution in
the academic sphere and in everyday life. A significant role in the implementation of the use of sports
discourse is played by communication, in particular speech. The objects of the research are sports dis-
course and sports media discourse. In this research there was done comparative analysis of the results of
the questionnaire, where statistics were shown on the use of sports discourse at the university level. The
results of the study can be used in the development of contextual understanding of sports blogs, sports
news channels and the speech of sports event commentators in a foreign language. In addition, the re-
sults of the article can be used to compile teaching aids and guidelines for the study of sports discourse.

Key words: sports discourse, media discourse, intercultural communication, discourse analysis,
sport speech.
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’Kofapbl oKy OpblHAAQPAAFbl CMOPTTbIK, MEAMA AUCKYPCbIHBIH,
3epTTeyiHiH, MaHbI3AbIAbIFbI

BbyA MakaAa CropTTbIK, AUCKYPC CUSIKTbI ©Te KeH YFbIMAbBI 3ePTTEYAIH MaHbI3ABIAbIFbIHA aPHAAFaH.
ByriHri TaHAQ CNOpPT KOFaMABIK ©MIpAiH 6ip caracbl GOAbIN TabblAaAbl, OHbIMEH TaHbICY HerisiHeH
MeAMa-KEeHICTIK apKbIAbl >Ky3ere acbipblAaAbl. CMOPTTbIK, KbI3MET KYH CalblH AaMbll KEAEAl, OHbIMEH
Gipre Meama canacbl Aa Aambin Keaeai. CropTThIK, LapaAap eA MEH XaAbIKTbiH MOAEHMETIH AaMbITYAQ
MaHbI3Abl POA aTKapaAbl, CMOPTTbl AQ MOAEHMETTEp apacbiHAAFbl GaAaHbIC (DAaKTOPbI Aern caHayFa
60oAaAbl. ByA MakaAaHbiH MakCaTbl — XKOFfapbl OKY OPHbIHAQ OKUTbIH CTYAEHTTEPAIH, OKY CaAaCbiHAQ
JKOHE KYHAEAIKTI eMipae CropTTbIK, AMCKYPCTbl KOAAQHY KMIAIriH aHbikTay. CrnopTTbiK, AMCKYPCThI
KOAAQHYABI >Ky3ere acblpyAa KapbIM-KaTblHAC, aTarn anTKaHAa CoMAeY MaHbI3Abl POA aTKapaabl. 3epT-
Tey 0ObekTiAepi CNOpPTTbIK, AUCKYPC >K8HE CMopTTblK, MeAMa AMCKYPC GOAbIN TabblAaabl. FbiAbiMM
>KYMbIC 0apbiCbIHAQ CayaAHama HOTMXKEAEpPiHe CaAbICTbIPMaAbl TaAAdy XKYPri3iAAi, OHAQ YHUBEpPCH-
TET AEHremiHAe CrMopTTbIK, AUCKYPCTbl KOAAQHY OOMbIHILIA CTATUCTUKAABIK, MOAIMETTED KOPCETIAAI.
3epTTey HaTUXKeAepi CnopT GAOrTapbl, CNOPT >KAHAABIKTAPbl, apHAAAPbl XX8HE CMOPTTbIK, iC-Lapasap
KOMMEHTaTOPAAPbIHbIH, LUET TIAIHAE COMAeYi TypaAbl KOHTEKCTIK TYCIHIKTI AAMbITY YLIH KOAAQHbIAYbI
MYMKiH. COHbIMEH KaTap, MaKaAaHblH, HOTMXKEAEPiH CMOPTTbIK, AMCKYPCTbI 3epTTeyre apHaAfaH OKy-
BAICTEMEAIK KYPAAAAP MEH HYCKayAapFa KOAAAHYFa 60AaAbl.

Ty#iH ce3aep: CropTTbIK, AMCKYPC, MEAMA AUCKYPC, MBAEHMAPAABIK, GaiAaHbIC, AMCKYPC aHaAM3I,
CrOPTTbIK, TIA YFbIMBbI.
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3HauYMMOCTb U3y4eHUSsI CMOPTUBHOIO MEAMAAMCKYPCA B BbICLLMX YYEOHbIX 3aBeAEHUAX

AaHHag cTaTbs NOCBSLLIEHA 3HAYMMOCTM M3YUeHMS TaKOro AOBOAbHO LUMPOKOIO MOHATUS, KaK Crop-
TUBHbIN AMCKYPC. Ha CeroaHsILLHMM AeHb CMIOPT ABASIETCS OAHOM M3 Tex chep OBLECTBEHHOM >XM3HMU,
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The significance of study of sports media discourse in higher educational institutions

3HAaKOMCTBO C KOTOPOWM OCYLLECTBASIETCS MPEUMYLLECTBEHHO Yepe3 Meama NpocTpaHcTBo. CrnopTuBHas
AESITEeAbHOCTb Pa3BMBAETCS €XEeAHEBHO, a BMECTe C HUM pas3BMBaeTCs U MeAana cpepa. CrnopTuBHbIE
MEpPOMNpPUSATUS BbINOAHSIIOT BaXKHYIO POAb B PAa3BUTUM KYAbTYPbI CTPaHbl M HAPOAQ, TakXKe CMOPT MOXHO
cunTath (PaKTOPOM OOBLLEHUS MEXKAY KYAbTypamu. LleAb AQHHOM CTaTbM 3aKAOYAETCS B ONPEAEAEHUN
YaCTOTbl MCMOAb30BaHMS CMIOPTUBHOIO AMCKYpCa CTYAEHTAaMM BbICLIEro y4eOGHOro 3aBeAEeHUs B aka-
AEMNYECKON cepe U B NMOBCEAHEBHOM >KM3HM. 3HAUMTEAbHYIO POAb B PEaAM3aLMKM ynoTpeOAeHUs
CMOPTMBHOIO AMCKYpCa Mrpaet obuieHre, B 4acTHOCTU peub. O6bekTaMu UCCAEAOBaHMS SBASIOTCS
CMOPTUBHbBINA AUCKYPC M CMIOPTUBHbIN MEAMAAMCKYPC. B xoae HayuHOM paboTbl ObiA MPOBEAEH CpaBHM-
TEAbHbI @aHAAU3 PE3YAbTATOB OMpoCa, rAe GblAa NOKa3aHa CTaTMCTMKA MCMOAb30BAHUS CMIOPTUBHOIO
AMCKYPCa Ha ypOBHE By3a. Pe3yAbTaTbl MICCAEAOBaHUS MOTYT ObiTb NPUMEHEHbBI AAS PA3BUTUS KOHTEK-
CTYaAbHOIrO MOHUMAHWS CMOPTUBHbIX HAOrOB, CMOPTUBHbBIX HOBOCTHbIX KAHAAOB M PEUYM KOMMEHTATOPOB
CTMOPTUBHBIX MEPOMPUSTUM Ha MHOCTPAHHOM s3bike. Kpome 3Toro, pesyAbTaTtbl CTaTbW MOTYT ObiTb
NPUMEHEHbI AASl COCTAaBAEHUS YUEOHbIX MOCOOMI 1 METOAMYECKMX PEKOMEHAALIMI MO U3YUEHUIO CrIop-

TMBHOIO AMCKYypCa.

KAtoueBble cAOBa: CMOPTUMBHBIN AUCKYPC, MEAMIAHBIA AUCKYPC, MEXKYAbTYPHOE 00LIeHNe, aHaAM3

AMCKYPCa, CMOPTUBHAs peyb.

Introduction

The development of sports vocabulary improves
the general speech culture of the population. For
the designation of the new realities of sports in the
language, either new words appear, or concepts
denoting these realities are borrowed from foreign
languages. Many words originally belonging to oth-
er institutional discourses acquire new meanings.
Subsequently, they can be used not only within the
framework of sports discourse, but also in other ar-
eas. The methods of discourse delivery to the ad-
dressee are played an essential role. This research is
mainly focused on the importance of study of sports
media discourse at the university level. The aim is
to identify how often students use sports media dis-
course in an academic field and in a daily life. The
objects of research are sports discourse and sports
media discourse. The problems might be: sports dis-
course may be used constantly by students; sports
discourse may be used rarely by students.

Nowadays, sports discourse is studied by many
linguists and scholars. Discourse is understood as
“a unit of language, which is longer than a single
sentence and it refers to written or spoken language
of social contexts. Traditionally, social contexts
may include information about linguistic person-
alities, cognitive spaces, cultures of the sender and
addressee of the message”. According to E.S. Ku-
bryakova, discourse is “a process, not a completed
product, and it proceeds in the presence of at least
two participants interpreting each other’s statements
and developing the structure of the discourse dur-
ing the speech. Sports discourse is understood as
“speech (in oral or written form) that translates the
meanings that define sports activity (discourse as
a process), and the set of produced texts coincides
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with the set of speeches which are said by commen-
tary, journalists, or reporters (Kubryakova, 2001).
Another definition of sports discourse is given by
E.G. Malysheva: “information in the texts of sports
journalists, sports commentators, sports and near-
sport events understood as a cultural phenomenon."
It is important to understand that in any type of com-
munication, discourse can be attributed to sports, if
out of the three elements of communication (sub-
ject, addressee, communication content) its content
is related to sports, otherwise, even if the subject and
addressee belong to the institution of sports, but the
content of communication has nothing to do with
sports; it is impossible to call the discourse sports
(Malysheva, 2011).

In sociolinguistics V.I. Karasik explains sports
discourse as a type of discourse in which the speaker
acts as a representative of a particular social institu-
tion. In other words, he refers sports discourse to
institutional discourse and emphasizes that institu-
tional discourse is an interaction between particular
frameworks of status-role relations. According to
Karasik, institutional discourse is a type of com-
munication between strangers who have to commu-
nicate in accordance with the norms of one society
(Karasik, 2000). Of course, any communication has
a multidimensional, score character, and its types
are distinguished with a certain degree of conven-
tionality. As sports discourse is exposed, it often
overlaps with other institutional discourses. Thus,
such intersections can be observed in written forms,
where, for example, texts of an official-normative
nature: competition rules, a unified sports classifi-
cation, etc., rather belong to the legal institutional
discourse.

In addition, sports discourse intersects with
such discourse as the mass media, which largely
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determines it and dictates its form. A huge propor-
tion of the world's population, one way or another, is
involved in sports activities: people do sport, watch
sport programs, the Olympic games or matches.
A.B. Zilbert emphasizes that the main channels for
the dissemination of sports discourse are the chan-
nels of mass communication. The role of a repre-
sentative of the mass media discourse is played by
a journalist (television, radio, newspaper), being an
intermediary between a particular sport, which is the
object of reporting and the audience. At the same
time, the communication process is one-sided, since
there is no feedback as such. Thus, sports discourse
can be considered as a kind of media discourse func-
tioning in the media sphere (Zilbert, 2001).

Literature review

Many linguists who study discourse analysis tra-
ditionally mention interdiscourse relations, if they
research two or more discourse types. In the context
of sports discourse, three types of such relations are
distinguished.

- thematic contact (different discourses in the
same thematic field: sports and scientific, sports and
pedagogical);

- conceptual interaction (interaction of spheres
similar in mentality: sports and military, sports and
political);

- inclusion (one discourse is a carrier of another:
mass media and sports).

The third type of relationship as inclusion deter-
mines the features of television speech and the lan-
guage of the media. These features are:

1) Interaction of video, audio, speech series. In
this case, there are two ways of such interactions. In
the first case, the video sequence is subordinated to
speech, which is fully prepared — news, analytical
programs. In the second case, speech is already sub-
ordinated to the video sequence and it is spontane-
ous — a report from the scene.

2) The mass character of the audience. It is nec-
essary to list the aspects influencing the speech be-
havior of the commentator: reflection of opinions,
assessments, emotions of the audience; meeting the
information needs of the audience; considering the
peculiarities of perception of the reported informa-
tion.

3) Lack of feedback, as a result of which the
commentator's speech is reduced to a monologue
if he works alone. Despite this, his speech is dialo-
gized, that is, there are means expressing a targeted
orientation. In addition, the speaker considers the

expected needs and reactions of the viewer. Note
that the concept of media discourse is inseparable
from the categories of text and media text.

The key forms of existence of media discourse
are news texts, advertising texts and other types of
media text. The greatest contribution to the study of
the concept of media text was made by T. V. Dijk,
T.G. Dobrosklonskaya and other scientists. N.A.
Kuzmina believes that the media text is "a dynamic
complex unit of a higher order, through which ver-
bal communication is carried out in the field of mass
communications"(Kuzmina, 2011).

Taking this definition as a basis, we can con-
clude that a media text is a complex dynamic unit of
a higher order, the structure of which includes units
not only of the verbal level. According to Ju.M.
Muhin, the main characteristics of the media text
are:

- dynamism, manifested at three levels: intratex-
tual, supertextual and hypertextual;

- linguistic specificity, determined by their ori-
entation towards a mass audience;

- multidimensionality, multidimensionality, po-
lyphony, due to the combination of visual, verbal or
other components within the text space;

- socio-regulatory nature of media texts as "a
unique means of interpreting and representing real-
ity". (Muhin, 2018)

In addition to the above, T. Schirato emphasizes
one important feature of the media text as eventful-
ness, which is the desire to present events in their
relevance.

If there was discussion on the types of a media
texts, it should be mentioned that due to the large
number of media texts, it would not be possible to
divide them by category, so general typology based
on a single criterion (Schirato, 2013:217).

T.G. Dobrosklonskaya divided sports media dis-
course by several categories, they are form of cre-
ation, text production methods, description of the
source, reproduction form and type of the text ac-
cording to genre. Creation and reproduction form of
the sports media discourse can be represented in oral
and written form. For example, written form will
be publications in sport magazine, oral form will
be news about sport competition. According to the
method of reproduction, the sports media text can
be authoring and collegiate, which means that text
may be produced by one author or by team of au-
thors. The source reproduction of the sports media
discourse can be different. For example, one person
can read news about famous football player on social
media, or he can watch TV/ listen to the radio and
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hear that news through another source. Genre types
of the text are varied as well, they include types like
commentary texts, news text, advertising texts etc.
The genre type is one of the most important criteria
for the typological description of media texts.

T. G. Dobrosklonskaya described the function-
al-genre classification through explanation of the
word “features” in English. Many media materials
belong to “feature” type of media texts. The Cam-
bridge Dictionary defines "feature" as "a special ar-
ticle in a newspaper or magazine, or a special televi-
sion program”. A distinctive peculiarity of "feature"
materials in the press is in the fact that, unlike other
types of texts, they are published in a specially des-
ignated "Features" section. The main characteristic
of the texts is their thematic attachment, in other
words, their correlation with the topics covered by
the media (Dobrosklonskaya, 2008).

L.M. Maidanova and S.O. Kalganov make dif-
ferent classifications of the genres of media texts,
starting from the "technique" underlying the creation
of the text. They distinguish five types of genres.
The first one is related to the creation of the text
about the publication, in other words it is kind of
educational retelling. The second genre refers to the
explanation of the subject of the speech, it might be
essays, sketch, or short descriptions. The third type
of genre is analysis which bases on the facts, for ex-
ample, articles, investigations, analytical and statis-
tical commentaries. The next genre is related to the
dialogic texts such as interviews, press conferences
or talk shows. And the last type refers to stating the
facts, for instance, information correspondence, re-
ports and notes (Maidanova, Kalganov 2006).

L.V. Rogozina argues that the multidimensional-
ity of the media text "is a pattern associated with
the need to transfer large amounts of information,
and, consequently, its clearer structuring to facili-
tate perception and processing, as well as the need
to minimize the time and conditions for information
processing in order to maintain relevance" (Rogozi-
na, 2003).

The next important characteristic of a media text
is its linguistic specificity. G.Ya. Solganik believed
that linguistic specificity is characterized by several
features:

- interpretation of journalistic space as a wide
area of existence and collision of ideas, thoughts,
provisions of a social, political, ideological, world-
view, etc. character.

- a unique type of the author of the media text
(coincidence between the producer and the subject
of speech), which results in such qualities as authen-
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ticity, documentary, emotionality, and passion of
media speech

- specific textual modality — subjective and ob-
jective explanation of the author's thoughts, feel-
ings, assessments, attitude to reality.

- the language norm and the rejection of individ-
ual, unique means of expression that may be incom-
prehensible to the mass audience (Solganik, 2011).

As for such a characteristic as a socio-regula-
tory nature, in addition to the fact that it is due to a
pragmatic orientation, which is expressed in a focus
on a specific target audience and on the result, it is
also characterized by a “low degree of possibility
of its verification by reality”. Not only the transfer
of information is carried out, but also the emotional
and value attitude of the addresser, from which it
follows that the socio-regulatory function affects
the formation of the subject's picture of the world.
Thus, sports discourse is, on the one hand, a set of
language tools serving sports, as well as a speech
process that occurs when this activity is reflected on
the screen. On the other hand, sports discourse is a
type of media discourse and, therefore, it has all the
above functions and features, and sports TV reports
will have all the features of a media text.

As it is known, discourse analysis is multidis-
ciplinary and it includes studies such as linguistics,
psychology, semiotics, sociology and communica-
tion research and pragmatics as well. According to
Trappes-Lomax, there are several ways and means
of doing discourse analysis of any kind of field (sport
discourse also included). He believed that exploring
rules, principals, speech act theory and politeness
theory in sports belongs to pragmatics and in sport
discourse research pragmatic analysis should be es-
sential part of research (Trappes-Lomax, 1986).

In the sports report relating to texts of the "fea-
tures" type, as in other analytical genres, reasoning
prevails. Narration with description is mainly char-
acteristic of illustrative examples, giving dynamism
to the statement. It is important to understand that
one of the main principles of modern oral media dis-
course is its focus on the listener. The effectiveness
of this type of media speech is determined by the
success of establishing contact between the speaker
and the audience and his support. There are various
techniques, the purpose of which is to establish con-
tact between the speaker and the listener. They are
quite suitable for application to the oral form of me-
dia discourse, since in recent years there has been a
tendency for the formation of a pragmatic function
as its basis, and the predominance of the task of in-
fluencing the message.
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According to the methodology proposed by I.N.
Kuznetsov, there are five important stages. The first
stage, elimination of psychological barriers. The
difficulty of this stage is the wariness of the interloc-
utors, however, if it is successfully passed, the ten-
sion of the initial relationship is replaced by relax-
ation. The next stage is finding matching interests,
identifying "common goals", the initial elements for
establishing contact. Basically, the context of sports
reporting, the commentator and the audience usually
have common interests by default. The third stage
is based on defining principles of communication.
The essence of this stage is the manifestation of
qualities that inform the interlocutor about the indi-
vidual principles of communication and push him to
a similar action. The following stage is identifying
characteristics that are dangerous for communica-
tion, which consists in searching for qualities that
did not appear in the previous stages, but inherent in
a person, obtaining a more complete picture of the
interlocutor, identifying interference in communica-
tion.

And the last stage is adaptation to a partner and
improvement of contact. By the beginning of this
stage, the main advantages and disadvantages of the
interlocutor have already been identified, and the
most important thing is to maintain the interaction
process at a certain level, building trusting relation-
ships. In addition, [.N. Kuznetsov did not mention
the peculiarities of media discourse, in other words,
he did not consider the fact that the journalist and
the audience act as communication partners, and it
is the speaker who is fully responsible for establish-
ing contact with the audience, he also determines the
communication strategy in line with the objectives
of the presentation. Therefore, this technique should
be analyzed. It would be appropriate if some stages
of this method of communication would be com-
bined. For example, the stage of removing psycho-
logical barriers could be combined with the stage of
finding coinciding interests into one as these stages
have the same goals, which are rising the interest
of the audience and creation positive impression on
the audience. I.N. Kuznetsov supposed some ideas
to achieve these goals: using humor related to the
topic of the speech and appropriate in a particular
situation, links of a personal nature, correlation of
the topic of the speech with the interests of the au-
dience, audience compliments, use of quotes corre-
sponding to the purpose of the speech, references to
stories from life (real or fictional) and questions to
the audience (rhetorical questions, question-answer
move). Anticipating possible questions from the au-

dience, the commentator himself gives answers to
them, which allows us to solve two problems: to
create a feeling of direct contact with the audience
and to facilitate the perception of information. As a
result, the viewer is involved in an imaginary dis-
cussion, the tension of the audience is replaced by
relaxation (Kuznetsov, 2013).

In sport media space another essential technique
of description sports discourse is argumentation.
There are several ways of argumentation:

- examples with the help of which the concreti-
zation of any abstract statement takes place.

- reasoning and conclusions that explain the log-
ic of the statements and conclusions of the speaker.

- generalizations. The most effective are gener-
alizations based on facts and statistics.

- definitions. To avoid discrepancies in interpre-
tation, it would be most appropriate to draw up a
situational definition that explains the phenomenon
or object in accordance with the situation in which
it was used.

- citation. To some extent, quotations are refer-
ences to an authoritative source, but it is important
to understand that they are an effective way of argu-
ing only if the listeners agree with the reporter that
the person being quoted is indeed an expert on the
issue raised.

The success of sports implementation of
their basic functions directly depends on how
competently the language tools are used in the act
of communication. The mass media is essential
in the dissemination and promotion of a sports
lifestyle, it may influence on the development of the
Olympic movement, since with the help of sports
texts journalists, forming public opinion, can both
increase interest in sport competitions and lower it.
The media sphere reveals the social significance of
sport in the life of society, provides an opportunity
to better comprehend the events of sports life,
analyze them. Through sports texts, the authors
influence the recipient and form public opinion.
The effect is achieved through the selection of the
necessary facts, the emotionality of judgments, the
expressiveness of assessments, the use of various
means of speech expressiveness and communication
techniques. Today, a significant part of the audience
is familiar with set expressions related to sports.

Materials and methods
As it was mentioned above, sport is complex

and multifaceted phenomenon, and it is an integral
part of modern society and occupies an important
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place in the life of every person. In this regard, un-
derstanding and using sports terminology not only
in the native language, but also in languages of in-
ternational importance, especially in English, which
is the ancestor and source of origin of most sports
terms, is essential for students who study foreign
languages. In this research the population of the
research is consisted of students from Kazakh Na-
tional University who learn English as a foreign lan-
guage, whose major subject is the English language.
The majority was master’s students.

The development of sports vocabulary improves
the general speech culture of the population. To
designate the new realities of sports in the language,
either new words appear, or concepts denoting these
realities are borrowed from other languages. Words
originally belonging to other institutional discourses
acquire new meanings. Subsequently, perhaps, they
can be used not only within the framework of sports
discourse, but also in other areas. An important role
is played by the methods of discourse delivery to
the addressee. If we talk about pure sports discourse,
then its subjects are athletes, coaches, judges, fans
who are at the same time in the same place. However,
thanks to the mass media, the number of subjects
of sports discourse is expanding. There is a special
discourse — at the junction of two institutional ones.
This is a sports media discourse. Sports media
discourse is produced not only by those who are
related to sports. Journalists play an important role
in its creation and formation.

According to Van Dijk, a speech stream absorbs
all the diversity of the historical era, individual and
social characteristics as a communicant, and as the
communicative situation (Van Dijk, 2014). So, it is
significant to pay attention to the development of
discourse of Russian or Kazakh speaking students,
who study English (in the case of research “sports
discourse”).

The focus of the research is on the importance
of study of sports media discourse at the university
level. The aim is to identify how often students use
sports media discourse in an academic field and in
a daily life.

The development of understanding skills, and
most importantly, the use of sports discourse in for-
eign language communication (both at the everyday
and professional levels) contribute to the improve-
ment of foreign language competence of students
in various fields (professional, academic, scientific,
etc.). All these factors necessitated such a method of
sociolinguistic research as questionnaire of students
to understand the specifics of the use of sports me-
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dia discourse in the academic field and in everyday
life. At the same time, it should be noted that such
a survey is only preliminary in nature and in the fu-
ture can be supplemented with more in-depth infor-
mation regarding the possibilities of mastering the
studied layer of modern vocabulary, and it can also
contribute to understanding some specific features
of learning and mastering a second/foreign language
in general.

Results

The questionnaires were distributed to the stu-
dents. (Appendix 1). It was focused on the use of
sport discourse in academic field and in everyday
life. It was aimed on revealing the most common
vocabulary of sports and the use of this vocabulary
in speech, media.

As it was mentioned above, participants of the
questionnaire were bachelor’s and master’s students.
Moreover, they are at the different age and gender,
18 participants were male, and other 22 participants
were female, this was done to identify the possible
influence of age and gender on the understanding of
sports discourse.

The questionnaires consisted of 9 questions
(multiple choice, yes/no questions).

The questions were like these:

1. Do you use sports discourse (vocabulary on
sports) mostly in everyday life?

2. Do you use sports discourse (vocabulary on
sports) mostly in academic field?

3. In which language do you use vocabulary
on sports?

a. English b. Kazakh c. Russian

4. From which resources do you study sports
discourse (sports vocabulary)?

a. Books, articles. b. TV programs
media

5. Can you say that you have enough vocabu-
lary on sports (academic words in sports discourse)?
Yes/ no

6. Is sports discourse important in studying
language? Yes/ no

7. Will you use discourse in your research
works in the future? Yes/ no

8. Do professors read lectures on sports dis-
course? Yes/ no

9.  Will sports discourse develop in the future?
Yes/ no

¢. Social

Answers of the questionnaire
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The use of sports discourse

M everyday life

M academic field

Figure 1 — The use of sports discourse

3. In which language do you use vocabulary on sports?
Answers: Kazakh — 14 Russian — 15

English— 11

4. From which resources do you study sports discourse (sports vocabulary)?

Answers: a—5 b-10 c—-25

5.Can you say that you have enough vocabulary on sports (academic words in sports discourse)?

Answers: 67% — Yes 33% — No

30

25

20

1

| I I
0

Is sports discourse
|mportant in studying
language?

v

o

(2]

Will you use
dlscourse in your
research works in the
future?

Hyes Hno

Do professors read Will sports
lectures on sports dlscourse develop in the
discourse? future?

Figure 2 — Students’ opinion

The experiment results show that most of mas-
ter students sport’s vocabulary in the academic
field rather than in everyday life. And they use this
vocabulary mostly in their mother language (Ka-
zakh and Russian) 14 and 15 students. Number of
master students who use sports discourse makes up
11.

About 60% of master students study sports dis-
course from social media, whereas 25% learn from
TV shows and about 15% from books and articles.

67% of master students answered that they
have enough vocabulary on sports. Moreover,
more than half of asked students believe that
sports discourse is important in studying lan-
guage sciences and they would use this discourse
in their future research works. Almost 60% of
students answered that they study sports dis-
course at the university and 22 out of 40 master
students believe that in the future this discourse
will be developed.
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Conclusion

In this research there was done the analysis of
the term of sports discourse, and the explanation of
genres of sports media information. According to
V.0. Karasik, sports discourse refers to the type of
discourse in which the speaker acts as a representa-
tive of a particular social institution. In other words,
sports discourse relates to the institutional discourse
and emphasizes that institutional discourse is an in-
teraction between a particular framework of status-
role connection. Moreover, in this paper there was
mentioned that sport is one of those spheres of so-
ciety, acquaintance with which is carried out mainly
through the media space. Thus, in this article the re-
search works and scientific ideas of linguists about
sports discourse were analyzed through media.

The paper considered the types and categories
of sports media genres of authors such as L.M.
Maidanova, S.O. Kalganov and T.G. Dobrosklon-
skaya. Furthermore, characteristics of sports media

texts were studied in the research paper to gain a
deep understanding of the use of sports discourse
in the academic sphere and everyday life as well.
In the experimental part of the research, there was
conducted a questionnaire, which helped to analyze
how often students of higher educational institution
use sports discourse.

According to the result of research, there can be
done conclusion, most of master students use sports
discourse daily and in academic sphere as well, also
master students explain the importance of the study
of sports discourse. Most of them believe that in the
future this field will be developed. This idea can be
proved by the fact that nowadays there many bor-
rowings which come from foreign language, so in
sports discourse there are a lot of borrowing that
are becoming part of lexicon of a Kazakh language.
So, discourse analysis especially in the field of
sports should be studied as sports has been popu-
lar since the 19 century and this sphere continues
to develop.
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